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Toteutustapa
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Verkkolvirtuaali Kieli: englanti Virtuaalisuus: 1 op T&k-integraatio: 3 op
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Opintojakson suoritettuaan
opiskelija osaa

B-2-B

Edeltavat opinnot

Osaamistavoitteet

Determine the strategic factors affecting the composition of the communications mix in

business markets

- Understand the significance of integrated marketing communication and the impact of

culture on communication

- Planinternational B2B campaigns

Kaytettavat T& K menetelmat

Learning by Developing (LbD)

Muut toteutug arjestelyt

The course will start week 9
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