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Opintojakson suoritettuaan
opiskelija osaa

After completing the course, the student can:

Understand how the global markets operate and function on abasic level

Understand the role of MNC's and FDI in global economy

Choose a suitable market entry method for different kinds of products and
companies

Describe branding and what makes a good brand

Discuss different pricing optionsin the context of brands

Conduct a product demo and help in fair participation and planning
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