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Tenttipadivat

Opintojakson suoritettuaan
opiskelija osaa

The student is able to:

. utilize different methods of market research in analyzing business

. define the principles, benefits and challenges of integrated marketing
communications

. command the tools for marketing communication and draft a plan for marketing
communication to different target groups or events (e.g. fairs, campaigns etc.)
taking into consideration the different channel opportunities

. analyze the importance of business image to the company and master the
elements of building corporate and product brands
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